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JoeHair, G. Tomas M. Hult, Christian M. Ringle, Marko Sarstedt : A Primer on Partial L east Squares
Structural Equation Modeling (PLS-SEM) before purchasing it in order to gage whether or not it would be worth
my time, and all praised A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM):

3 of 3 people found the following review helpful. A good book to learn about PL S and its useBy fabgomnevA good
book to learn about PLS and its use, especiadly if you intend to use the SmartPL S software.Index is:Brief


http://f3db.com/pub/links.php?id=148337744X

ContentsPreface About the AuthorsChapter 1: An Introduction to Structural Equation ModelingChapter 2: Specifying
the Path Model and Examining DataChapter 3: Path Model EstimationChapter 4: Assessing PLS-SEM Results Part I:
Evaluation of Reflective Measurement ModelsChapter 5: Assessing PLS-SEM Results Part 11: Evaluation of the
Formative M easurement ModelsChapter 6: Assessing PLS-SEM Results Part 111: Evaluation of the Structural

Model Chapter 7: Mediator and Moderator AnalysisChapter 8: Outlook on Advanced

M ethodsGl ossaryReferencesAuthor IndexSubject Index3 of 3 people found the following review helpful. Great
book!By Thirty_plusThis book has been written by the renowned authorsin PLS-SEM, including the lead devel oper
of SmartPLS. The contents are built up from the basics to more advanced discussions; focusing not only on the
theoretical background but also on technical aspects. In short, new and existing users of PLS-SEM, and SmartPLSin
particular, will benefit alot from reading this book because the contents are very comprehensive. Many issues
pertaining to PLS-SEM are addressed well in this book, such as how to calculate g*square (this issue is often asked by
students who use SmartPL S) and how does blindfolding work. | strongly recommend this book to all researchers using
PLS-SEM aswell as postgraduate students.1 of 1 people found the following review helpful. Excellent resource on
PLS Modeling!By BAThe book is agreat text not just for beginners, but also for more experienced users. It coversall
the most essential aspects of PLS Modeling, and some more advanced issues. The language is clear and easy to
understand. Its structure is excellent: each chapter includes very good summaries, as well as review and critical
thinking questions, a glossary of key terms, and suggested readings to broaden the knowledge on the subject. My
congratul ations to the authors!

A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM) by Joseph F. Hair, Jr., G. Tomas M.
Hult, Christian Ringle, and Marko Sarstedt is a practical guide that provides concise instructions on how to use partia
least squares structural equation modeling (PLS-SEM), an evolving statistical technique, to conduct research and
obtain solutions. Featuring the latest research, new examples using the SmartPL S software, and expanded discussions
throughout, the Second Edition is designed to be easily understood by those with limited statistical and mathematical
training who want to pursue research opportunities in new ways.
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