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Kenneth Cole: Awearness. Inspiring Stories about How to Make a Difference before purchasing it in order to
gage whether or not it would be worth my time, and all praised Awearness:. Inspiring Stories about How to Make a
Difference:

1 of 2 people found the following review helpful. KC AwearnessBy Michael SmartGreat book of inspiring stories,
what | needed doing this time of economic trouble. How | better myself and those around me very uplifting.5 of 11
people found the following review helpful. Selfless social engineering or selling shoes?By Thomas W. SulcerK enneth
Coleisashrewd marketer who knows how to sell shoes by promoting what he calls social engineering. And his book
"Awearness' is aroundabout promation effort to push his Kenneth Cole brand shoes with a fluffy book extolling the
benefits of volunteering and selfless altruism and political activism. Hence, the prominence of the word "wear" within
"A-WEAR-ness' to remind shoppers to consider Kenneth Cole brand shoes (his name is the brand). Further, his book
isamarketing vehicle to round out his celebrity persona as a selfless contributor to causes -- aman who CARES -- so
that ladies buying expensive Kenneth Cole brand shoes can do so knowing that hey, I'm buying these shoes from a
designer who CARES, from aman who GIVES BACK. Ka-ching goes the cash register.So "Awearness' isn't REAL
political activism although the cover picture suggests a heavy-duty |eft-leaning radical rousing a crowd. There's an


http://f3db.com/pub/links.php?id=1595910468

anonymous speaker, back turned conveniently, fist raised, speaking into a megaphone, so a casual reader might think
Kenneth Cole was some kind of serious sixties radical pushing aleft-leaning agenda. Sorry, folks, this ain't serious
activism. That ain't Kenneth Cole with the megaphone. The REAL Kenneth Coleisarich guy who livesin a$14.5
million co-op in Manhattan. Rather, this book is about SELLING SHOES. Which brand? Why, the Kenneth Cole
brand of course. Hey, try apair on and see how they fit? And awoman thinking of buying a pair might say to herself,
well, they're pricey but hey, the money goes for a good cause.Or causes should | say? Because the book promotes not
only Kenneth Cole's volunteering but that of numerous others, mostly celebrities. It's one celebrity (Kenneth Cole)
promoting other celebrities (e.g. Jon Bon Jovi) who are, in turn, promoting various causes. Each celebrity-activist
usually gets a beautiful two-page spread. On the left side, there's a picture of a smiling celebrity; on the right, a blurb
from this celebrity about volunteering, contributing to a cause, and so forth. Confused? Let's review. Kenneth Cole
sells SHOES by promoting CELEBRITY -ACTIVISTS who promote various CAUSES like finding a cure for disease,
victims rights, fair sentencing, clean water, and so forth.Kenneth Cole's savvy marketing links a capitalist shoe-selling
agendawith a socialist do-gooder agenda which reinforces his place in an exclusive celebrity club. He'sin with
famous folk. He's one of THEM. He ain't just a shoe salesman. He's in league with big shots. His phone callsto
beautiful people will get returned. He can guest-star on TV shows. And, he's saving America while making famous
celebrities EVEN MORE FAMOUS. Such islife.Check out Alicia Silverstone's two-page spread, really an
advertisement for Alicia, courtesy shoe salesman Kenneth Cole. There's a smiling cute-as-ever Alicia CUDDLING A
COW. Her cause? Animal welfare, of course. She's morphed into a vegetarian to save the planet. She's SAVING THE
LIVES OF COWS by not eating meat. How touching. She writes (or her publicist writes) -- "It occurred to me that by
eating animals, | was responsible for their suffering ... | loved my dog, but | ate cows, pigs and chickens, and | realized
that those animals are capable of feeling the same joy and suffering as my dog." So, Alicia prides herself on eating
only plants now -- because when poor innocent plants like corn are YANKED OFF THE STALK and chewed
MERCILESSLY BY ALICIA SILVERSTONE'S RAZOR SHARP TEETH the CORN DOESN'T SCREAM IN PAIN
or BLEED ON HER CLOTHES or CRY FOR VENGEANCE. Corn doesn't feel pain (supposedly). Cows do. So her
choice of victim iswise, and I'm figuring out her brilliant logic. Alicia (or her publicist) continues -- "I believe in my
heart that we can heal the world and ourselves' and isn't this the same verbal crap characteristic of the mindless
mouthings of Miss America beauty contestants? And so we have new caring-for-cow images trying to adhere to the
super-image of Alicia Silverstone, movie star, celebrity, star of "Clueless’, filled with so much love in her heart that
she refuses to kill cowswhile MURDERING THE HECK OUT OF PLANTS. Every time you see Alicia Silverstone,
think PLANT MURDERER.I searched hard to find genuine activists in the crowd, and | suspect they'rein there
somewhere -- real people who care who are trying to make a difference -- but they're hard to spot among pseudo-
activist celebrities like Magic Johnson. Ishea REAL ACTIVIST? Isn't the rea story that Magic Johnson isa
basketball star (correct answer) who made millions and who misused his celebrity to sleep with dozens of women
(hundreds? thousands?) with unprotected sex, contracted HIV, kept spreading HIV virusto EVEN MORE DOZENS
OF WOMEN, learned he had AIDS (surprise), hopefully stopped sleeping with dozens more women (or bought
condoms by the truckload -- imagine the Fedex truck pulling up) and was forced to admit hisillness publicly before
the paparazzi found out. Then and only then did Magic Johnson became an activist. His cause? Ending black AIDS, of
course. Isn't he more accurately a CAUSER OF AIDS?Please don't get me wrong. It's good for public figures to use
their celebrity to promote good causes like AIDS prevention, but can you see why I'm scratching my head? We all feel
for Magic Johnson and his dozens of victims. We hope nobody dies from AIDS. And we all make mistakes. But
perhaps Kenneth Cole wasn't choosy enough when picking his list? Perhaps he wasn't "awear" of what he was
doing?Look again at Alicia Silverstone (plant murderer)? |s she areal bona fide genuine down-to-earth ACTIVIST?
Or is she using her supposed activism to FURTHER PROMOTE HER CELEBRITY (ding ding ding ding ding you
got the correct answer -- come down and claim your prize!) This, my dear readers, is unfortunately what Americais
about these days. And, it isn't al bad, and perhaps one can argue that at least some form of activism is better than none
at all, and maybe we should be genuinely thankful that selfless good-hearted millionaires like Kenneth Cole and Alicia
Silverstone and Magic Johnson (virus sharer) are trying to help.The book's suggestion that readers can "make a
difference" by volunteering isillusory, because for the most part Americans (remember us? the real people? hello?is
the microphone on?) are practically powerless to cause change. We're scrunched by layoffs, foreclosures, taxes,
painful gas prices, high shoe prices. Us common everyday folk have neither time nor money to help out since we're
busy doing something called TRYING TO SURVIVE. Redl activism is practically impossible unless you're a
celebrity, or famous, or rich, because then you have avoice -- you can attend a meeting and get press coverage, you
can make an offhand remark and have it splashed across television sets from coast to coast. That's why this book
features ONLY celebrities. The rest of us don't exist. We have no voice. Kenneth Cole didn't feature me with a two-
page spread. We're like a carpet which celebrities walk on. We're non-people, in the shadows, who occasionally write
areview like this one which nobody reads. And these pseudo-activist celebrity types are wholly unqualified to do real
thinking since their skillset is not mental but rather based on projecting pretty images. And so this leads to mindless
fodder from brain-dead humans like Alicia Silverstone (P.M.) about saving cows.Can you see what's going on here? In



the absence of real political debate in America, of areal public sphere in which issues are taken seriously and in which
real thinking happens about important matters -- marketing junk like "Awearness' oozesin. It givestheillusion of
activism, of caring, of avibrant political sphere, of megaphone-bearing thinkers urging crowds to think and protest;
but it's just marketing. The public sphereis dead. Thereis no rea debate in America. We live in an Americawhich
worships images and measures cel ebrities by inane counts of basketballs dunked, not character, not ideas, not
reason.Worse, real thinking doesn't happen because it's drowned out in the incessant marketing of shoes and
celebrities. Too bad, for America was a great nation, and today it's in serious trouble, and intelligent voices calling for
serious non-partisan reform like mine are lost in the maelstrom of junk like "Awearness'. My serious controversial
strategy to prevent terrorism which might possibly save the lives of Kenneth Cole and Alicia Silverstone and Magic
Johnson and millions of others; however, it's shunted to the side, ignored while people worship shopping and pretty
faces and celebrity crap. America needs to hear tough thinkers like me, but it isn't listening because it's fascinated with
empty crap from shoe salesmen. And sooner or later, Americawill run into afast moving train called REALITY
which won't care whether we're pretty people like Kenneth Cole in $14.5 million co-op penthouses or nobodies like
me, but we'll all get whacked hard when reality comes rumbling down the rails. Thomas W. SulcerAuthor of "The
Second Constitution of the United States'(free on web; google title + Sulcer)

Faced with global issues such as poverty, genocide, and climate change, it's easy to feel powerless. We want to do
good and change the world, but too often feel paralyzed by the fear that individuals can't make significant impact.
Awearness. Inspiring Stories About How to Make a Difference is awake-up call--a call to action, to volunteerism, and
to each and every person's unique ability to help build a better world. Edited by longtime advocate and designer
Kenneth Cole, Awearness is an engaging, informative, and empowering collection of eighty-six stories and
conversations by ninety individuals, some well-known and others less so, who have been inspired to do their part to
effect meaningful social change. These notable advocates, activists, and social entrepreneurs share the causes they are
passionate about and give advice on what each of us can do to positively impact our communities and those of others
two continents away. From economist Jeffrey Sachs's belief that ending extreme poverty iswithin our grasp; to Elton
John's unconventional fund-raising efforts on behalf of AIDS research; to three young filmmakers whose innovative
campaign moved 80,000 people to take to the streets on behalf of children affected by war, these personal journeys
illustrate the power of the individual to motivate change.



