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This book provides an up-to-date review of commonly undertaken methodological and statistical practicesthat are
based partially in sound scientific rationale and partially in unfounded lore. Some examples of these methodological
urban legends are characterized by manuscript critiques such as: (a) your self-report measures suffer from common
method bias; (b) your item-to-subject ratios are too low; (c) you cant generalize these findings to the real world; or (d)
your effect sizes are too low. What do these critiques mean, and what is their historical basis? More Statistical and
Methodological Myths and Urban L egends catal ogs several of these quirky practices and outlines proper research
techniques. Topics covered include sample size requirements, missing data bias in correlation matrices, negative
wording in survey research, and much more.

"In science, there should be no shortcuts. Y et, as readers, authors, reviewers, and editors we often have knee-jerk
reactions. This book serves as the perfect antidote against such reactions toward specific statistical and methodological
practices.Filip Lievens, Professor of Personnel Management and Work and Organizational Psychology, Ghent
University, Belgium Lance and Vandenbergs collection provides a more complete understanding of everyday
methodological decisions. Essential for graduate students and faculty alike.Donald D. Bergh, Louis D. Beaumont
Chair of Business Administration and Professor of Management, The University of Denver, USAAbout the
AuthorCharles E. Lanceis Principal, Organizational Research Development and Professor Emeritus of
Industrial/Organizational Psychology at the University of Georgia, USA. Robert J. Vandenberg is the Robert O.
Arnold Professor of Business in the Department of Management, Terry College of Business at the University of
Georgia, USA.



