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Merri LeeMarks: The Giving Game before purchasing it in order to gage whether or not it would be worth my
time, and all praised The Giving Game:

1 of 1 people found the following review helpful. Interesting ReadBy Maureen Whitel enjoyed reading this book even
though subject matter could be somewhat distasteful. It isaworld | am not familiar with and I am happy to say that |
am not apart of. | can't say | was surprised by the descriptions of the people in the book. | am somewhat surprised it
took the author so many yearsto figureit all out. The book ends on a positive note. Hopefully the ending reflects the


http://f3db.com/pub/links.php?id=1628650060

future of charitable giving.1 of 1 people found the following review helpful. Eye OpenerBy L artistaThe Giving Game
is an eye opener into the elite world of philanthropy! As an artist and director of a small non-profit | wasinterested in
this book to get more of an inside look into thisworld. It is fascinating and disappointing at the same time, but a true
reality check of what is going on! | admire Ms. Marks' candor, honesty and humor in sharing her experiences. Thank
You MLM!1 of 1 people found the following review helpful. LOVED THIS BOOK!!!By Nicole Foosl highly
recommend this book and had such a blast reading it. The archetypes are so well thought out and | just loved the
analogiesto the PTA (so true!!) and the analysis of the successful vs unsuccessful events. And the descriptions of the
endless meetings about nothing brought back may memories.....Brava Merri Lee Marks!

What do you get when you mix personalities from "Mean Girls' and "The Real Housewives' with the charity world?
Philanthropic events that are more about payback than giving back, and the talk of jewels and fashion is as preval ent
as how much money needs to be raised for a good cause. Philanthropist and author Merri Lee Marks chroniclesthis
glittery world of heels and scheming in her captivating book The Giving Game: Surviving Philanthropy's Schemers,
Dreamers and Volunteer Vixens - Come Hell or High Heels. Marksisthe first to expose the existence of bullying and
incivility in the philanthropic realm - a setting which, for all its seeming benevolence, isironically not exempt from
such inappropriate, demoralizing behavior. This realm, Marks contends, has become a competitive sport, overrun by
agenda-seeking, glory-hogging, desperate-for-attention housewives who will do most anything to capture the prize:
recognition and upward mobility. Based loosely on her first-hand experiences in the trenches of the rich and
glamorous, Marks describes how the gloves come off - and the cat claws come out - al too often in aworld that is
supposed to be altruistic in nature. Many women use the charity arena as avehicle "to exercise their ego trips, social
climbing, agenda polishing and score settling; there are women who will not hesitate to peel off those white gloves and
employ power-grabbing and back-stabbing tactics that would make even Machiavelli blush, all for the sake of
furthering their social mission, not the charity's mission,” Marks writes. Marks categorizes the movers and the shakers
of the charity world into four groups: The Altruista - The true worker bee rolling up her sleeves and working for a
good cause; The Philanthropista - Y our typical society maven, aleader securein her place and the archetype a Faux-
Philanthropista dreams to become; Faux-Philanthropista- A woman who wants to be high-profile but isnot; a
narcissistic control freak who eats Altruistas for breakfast; The Socialista- The socialite, or Trophy Wife, who donates
to organizations to enhance the family name's philanthropic reach and influence in the community. "If you're playing
the Giving Game, it'simportant to get familiar with these archetypes,” Marks writes. "Put them in your playbook.
Otherwise, not knowing the players might cause you to lose the game.”



